
Help shape Gloucester’s future 
Gloucester city masterplan sets out to provide a strategic, city-
wide framework for sustainable growth,  regeneration and 
investment for the benefit and  enjoyment of residents, 
businesses   and visitors.  

Section 1: Place ambition, themes and objectives 
Background 

The emerging place ambition states that Gloucester will become a connected historic 
county capital. 

Rooted in heritage and shaped by its waterways, Gloucester is a proud county capital 
with a strong civic heart, connected neighbourhoods, and a growing educational and 
economic role across the region. Gloucester is a welcoming city shaped by its green 
spaces, waterways and communities – with high-quality homes, vibrant day and night 
activity, and a forward-looking economy that creates opportunities for people of all ages 
and backgrounds to build their future. A city that celebrates its heritage and waterfront 
location, strengthens connections between people and place, and attracts investment 
through education, culture and long-term growth. 

1. Between pages 49–61, the place ambition, themes and objectives set out a clear, 
long-term, ambitious and deliverable direction for Gloucester, covering 
environment, place, people and economy. Do you agree or disagree that the 
emerging place ambition and objectives set an appropriate direction for the future 
of the city? 

☐ Strongly agree    ☐ Agree    ☐ Neither agree nor disagree    ☐ Disagree    ☐ Strongly 
disagree 

2. Do you have any comments to add on the place ambition, themes and objectives 
set out in the Gloucester City masterplan?  

Comments: 

________________________________________________________________________________  

________________________________________________________________________________  

Section 2: Three spatial principles for Gloucester 
Background 



We have identified three principles based on the place ambition, themes and objectives 
above. These will help ensure the city’s long-term future by making the most of land use, 
transport links that connect people and businesses, and opportunities to improve the 
experiences of people using the city centre. 

The three spatial principles are: 

1. Strengthening the Green and Blue Network (This represents nature, parks and 
open spaces, as well as our dock, rivers, canals and other waterways and how they 
work together.) See pages 65 to 70. 

2. Planning for sustainable growth (How we can make the most of the land we have 
to support how people work and live and the businesses that support them) See pages 
71 to 76. 

3. Regeneration of the City Centre (How we improve areas in the city centre that 
need support or regeneration, so people spend more time in the city centre) See pages 
77 to 78 

3. Do you agree or disagree that enhancing Gloucester’s green and natural spaces, 
waterways and active travel connections would help the city respond to challenges 
and improve people’s daily lives? 

☐ Strongly agree    ☐ Agree    ☐ Neither agree nor disagree    ☐ Disagree    ☐ Strongly 
disagree 

4. Do you agree or disagree with using land in locations across the city to support 
people and businesses and to prioritise growth and regeneration?  

☐ Strongly agree    ☐ Agree    ☐ Neither agree nor disagree    ☐ Disagree    ☐ Strongly 
disagree 

5. Given its importance to the wider transformation of Gloucester, the city centre is 
explored in greater detail within the City masterplan. Do you agree or disagree that 
greater focus should be placed on the city centre within the Gloucester City 
masterplan? 

☐ Strongly agree    ☐ Agree    ☐ Neither agree nor disagree    ☐ Disagree    ☐ Strongly 
disagree 

6. Do you have any comments to add on the three spatial principles identified in the 
Masterplan? 

Comments: 

________________________________________________________________________________  

________________________________________________________________________________  



Section 3: City centre spatial framework 
Background 

The Gloucester city masterplan looks at the whole city, with a particular focus on the 
city centre. The city centre spatial framework considers the opportunities and 
challenges within the heart of Gloucester using four city centre-wide strategic 
principles: 

1. A vibrant an diverse city centre (different land uses to suit a growing changing city 
centre) See pages 81-86. 

2. An urban green and blue network (city centre green and natural spaces, 
waterways and active travel connections like cycling and walking) See pages 87-92. 

3. An active and well connected public realm (improving how the city connects 
streets, squares, parks, pathways, rights-of-way, and other open spaces that anyone 
can access freely) See pages 93-98. 

4. Celebrating and revitalising heritage (Buildings and other built features that 
celebrate the history of the city) See pages 99-100 

7. Do you agree or disagree with introducing a greater diversity of land use and 
activity in the city centre, for example more city living, more community uses, and 
an increased cultural and leisure offer? 

☐ Strongly agree    ☐ Agree    ☐ Neither agree nor disagree    ☐ Disagree    ☐ Strongly 
disagree 

8. Do you agree or disagree with introducing more trees, plants and planters to 
streets and green spaces, together with better routes from the city centre to 
nature, parks and open spaces? 

☐ Strongly agree    ☐ Agree    ☐ Neither agree nor disagree    ☐ Disagree    ☐ Strongly 
disagree 

9. Do you agree or disagree with forming streets and spaces to enhance the 
pedestrian experience and reconnect city destinations such as Alney Island, 
Kingsholm Stadium, the Docks and the railway station?  

☐ Strongly agree    ☐ Agree    ☐ Neither agree nor disagree    ☐ Disagree    ☐ Strongly 
disagree 

10. Do you agree or disagree that improving Gloucester’s heritage assets) important 
historic buildings and monuments)should be a key part of city centre regeneration?  

☐ Strongly agree    ☐ Agree    ☐ Neither agree nor disagree    ☐ Disagree    ☐ Strongly 
disagree 



11. Do you have any comments to add on the city centre spatial framework in the 
Gloucester city masterplan? 

Comments: 

________________________________________________________________________________  

________________________________________________________________________________  

Section 4: City centre opportunity areas 
Background 

The four opportunity areas are places in the city that are in public ownership and have 
the potential to make a transformative impact on the quality and level of activity within 
the city centre. (See pages 103-137) The areas identified are: 

1. The Fleece and Longsmith St - including the Fleece Hotel, 22 Southgate Street 
and Longsmith Street Carpark, 4/6 Southgate Street as well as Ladybellegate Street 
Carpark and Blackfriars Carpark 

2. Eastgate Shopping Centre 

3. Kings’ Walk  

4. Lower Eastgate Street  

12. Do you agree or disagree that regeneration of these four areas would have a 
positive impact on the city centre? 

☐ Strongly agree    ☐ Agree    ☐ Neither agree nor disagree    ☐ Disagree    ☐ Strongly 
disagree 

13. Do you have any comments to add on the four city centre opportunity areas in 
the Gloucester city masterplan? 

Comments: 

________________________________________________________________________________  

________________________________________________________________________________  

  



Section 5: Overall views on the Gloucester city 
masterplan 
Background 

The Gloucester City masterplan provides a strategic, city-wide framework for 
sustainable growth, regeneration and investment for the benefit and enjoyment of 
residents, businesses and visitors. It also supports economic resilience, climate 
readiness and inclusive development. 

14. Overall, do you agree or disagree with the Gloucester City masterplan?  

☐ Strongly agree    ☐ Agree    ☐ Neither agree nor disagree    ☐ Disagree    ☐ Strongly 
disagree 

15. Do you have any other comments concerning the Gloucester City masterplan?  

Comments: 

________________________________________________________________________________  

________________________________________________________________________________  
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